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Introduction

We recently collected data from psychology students across 31

universities regarding their attitudes towards statistics; 51 per

cent of the students did not realise statistics would be a

substantial component of their course and the majority had

negative attitudes or anxiety towards the subject. So if this

sounds familiar take comfort in the fact you are not alone!

Let’s get one thing out of the way right now. The statistics

component you have to complete for your degree is not

impossible and it shouldn’t be gruelling. If you can cope with

cognitive psychology theories and understand psycho-

biological models you should have no difficulty. Remember this

isn’t mathematics; the computer will run all the complex

number crunching for you. This book has been written in a

clear and concise manner that will help you through the course.

We don’t assume any previous knowledge of statistics and in

return we ask you relinquish any negative attitudes you may

have!

The second point we need to address is why, when you have

enrolled for psychology, are you being forced to study

statistics? You need to know that statistics is an important and

necessary part of all psychology courses. Psychology is an

empirical discipline, which means we use evidence to decide

between competing theories and approaches. Collecting

quantitative information allows us to represent this data in an

objective and easily comparable format. This information must

be summarised and analysed (after all, pages of numbers aren’t

that meaningful) and this allows us to infer conclusions and

make decisions. Understanding statistics not only allows you to

conduct and analyse your own research, but importantly it

allows you to read and critically evaluate previous research.


