“The difference between success and failure is often the same as the difference
between happiness and frustration: deciding to use intention. Neen makes it clear
that our attention is too important to be frittered away merely because someone
(or something) decided to grab it.” —SETH GODIN, bestselling author of Linchpin
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In the business world where leaders are often
dsfracted and overwhelmed this book provides
solufions every person can implement in their personal

and professional [ife

Leading a fe of sgnificance requires you to pay
attention fo who, and what real

ly matters. Neen's
aftention frameworks and strategies make this a

must-read for anyone wanting to be a more current,
relevant and nfluential leader

I am recommendng the staff and students at Hgh Point
Universtty follow Ms. James advice fo e more
thoughtful each day, more productive each week, and
mare responsible each year*

—Dr. Nido R. Qubein,
President, High Point University
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*There’s no one Who knows—or pays—aitention ke
Neen James t means fhere's no one better to help
why attenfion is 50 important N

you understénd not only
our ‘Aftertion Defict Society, but also to quide you through

shifting into the kind of intentional aftention fhat really pays

Full of insight, reseanch, and straight falk—just ke Neen

herseffl—this book should be required readng for anyone
who wants fo fruly gan control of their work and ife”

_ Tamsen Webster, Co-Producer TEDX Cambridge,
Founder of Red Thread
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* Attention Pays captures fhe most important thing
everyone wanis n his world, other’s aftention
Everyone wants o feel important and Neen James
do] s wonderful book tha

ead Welcome 10

—John R. Diuiius I, Author of
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Intentional Attention
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an ever changng personal and professional landscape
— We have lost the abilty fo gve our undvided attention

This consistently happens in the workplace and
unfortunately, outside of the workplace as wel We
have to be intentionally nvesting al the fime, there’s no
other choice The reéwards are immeasurable *

—Bob 0'Brien,
Vice President, Southwest Region,
Comcast Spotlight
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‘Neen James has wriften a briliant book that demands
us al fo sit Up and pay &

ttention. From the insightful
research on the costs of ing

ttention to the practical fips
and srategies that allow us to harness the power of
infentional aftention in al waks of our ives, this book I5a
must read for anyone who w

ants fo be more focused,
more productive and have mare impact on the worid*

— Toni Newman,
Founder of The Innovation Advantage,
Professional Catalyst
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“Stop everything you are doing and join the Aftention
Revolution, led by the inimitable Neen James. I this
chaotic and cacophonic world, Neen teaches you fo

control what demands your attention, and to prioritize

what realy matters, with equal parts love, humor, and
briliance. This book is essential readng for every
leader who cares about their relationships at home,
at work, and in their community "

—Laura Gassner Ofting, Chief Confidence Catalyst
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“In Affention Pays Neen brings the Bﬁsmss
?‘teear;;cg%r}sh;ps. We are ina ﬁme-srressedwbigfébw 2 bmlc:rgg
e fromo hers and jump at every phone's noffication, taking
oy f peopke in front of us This has a negative irr;pacf on
s fps and success. In a frenzied environment, and we m
€s fo connecf_ Neen's attention strategies heiﬁ us focus S?:S

—Scott D. Ferrin, Fiekd Director, Soci
, vociety for
Human Resource Management (SHRM)

“Attention Pays reads like a business book for the r
inefficient and exhausted But it's actually a field guide fo
living your Ife with more balance, intention, focus, joy.
Sneaky move, Neen

—Ann Handley, WSJ Bestseling Author of Everybody
Writes & Chief Content Officer, MarketingProfs
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*From the moment Neen shared this idea with me, |
knew she had a winner. Her unique perspective on this
important fopic s crifical for al leaders foday. Atfention
Pays wil help busnesses sfay relevant, leaders Improve
morale, and indiiduals grow busness relationships or
the bottom ine. | recommend this book to anyone who
wants fo dfferentiate fhemselves. . from leaders who
want to stand out, fo parents who want fo create more
signficant memories with their kids, the message is
clear Attention Pays”

_Clint Greenleaf, CEQ, HomePlate Peanut Butter

Do you(:?ifﬁa big lfe-changng favor and take the wise TJ
lessonsrea" S 8 ention Pays fo heart and you wil morph in
; ;J lm : ar:r f;?reays. Neen James helps you tame the
o un-focused brain to lead
_ ou
personal and pr‘ofessnonal life of cffecm{eng :
well-being and enormous impact” J

—Scott Halford, Wall Street Journal Bestseli
Memﬁ\uthnr _of Activate Your Brain, =
ber National Speakers Hall of Fame
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“| have No doubt that we create in our fves Thf;
and bad. Managng

things we pay attention 10, good
time is good, managng energy smart but paying
aftention is Where the real growth lay. na world
of constant dstraction, paying aﬁe:nhon is our

competitive advantage

—Matt Church, Founder of Thought Leaders Global
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ment of flawed fime management

and bogus mulfitasking, Aftention Pays wil rewire Now
you do EVERYTHNG Your to-do list should have
exactly one fiem. buy This book”

"A devastating indict

—Jay Baer,
Founder of Gonvince & Convert and
Author of Hug Your Haters
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been admonished by parents and
others to "Pay aftentiont’ Less likely have you been told
fhat aftention pays as Neen James does I this insightful
and pracical new ook, If you want to be a more
her life, then |

effective leader O Just live @ fuller, ric
recommend you is book”
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ryou and | have

—Mark Sanborn,
Speaker and Author of The Fred Factor
and The Potential Principle
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it furns out we cart manage our fime, We can only
manage our aftenton In this insightful book, Neen

James shows us how being more intentional with our

the results we want at work,

aftention helps Us get
af home and in our communties.

hone and read this book. It wil forever

Put down your P
change how You pay aftention.

L_earning how 10 pay intentional attention personaly,

professionaly and gobally can change every aspect

of your ife. In Aftention Pays, Neen James gves
you the piay 2

—Clay Hebert,

Founder of Clarity and Growth
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To you, my briliant friend

Your beautiful mind showed me
the power of attention.

To you, my briliant reader:
Your undvided attenfion is the greatest gift
You can give someone.

Today, invest one minute, in one inferaction,
fo create one signficant moment,
for just one person that may create
one memory that wil last a Iifefime.

P —Neen James
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