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1

Introduction

A Short History of the New Public Self

The odd paradox of research is that when one claims that something is new, it 
is the easiest statement to make and the hardest to prove. Every day, we are 
inundated with new information that claims something is profoundly different, 
whether an event which will change the course of history, a new miracle cure/
drug for some human ailment has been developed, or maybe another herald‐
like prophecy that predicts the end of the Earth. Perhaps this appeal to the new 
has accelerated with the way our attention is captured through online searches 
and drawn to images and proclamations that present “the most amazing,” “the 
most unbelievable,” and “the most outrageous” which dwarf newspaper head-
lines of the past and make us feel that we are perpetually seeing the world 
through the ocular lens of a Ripley’s Believe it or Not tourist museum or a 
continuously updated Guinness Book of Records.

Nonetheless, new things and new practices do emerge; they may not be as 
dramatically different from the past as we might imagine, but sometimes 
change is both real and present. This book explores something we perceive as 
quite a fundamental change in the way that we negotiate ourselves through life. 
What we argue is that increasingly we are engaged in the production of a public 
self. On one level, this seems an absurd position to take. After all, are we not 
producing a public version of ourselves every time we walk outside and move 
into the public world of a street or hop on a bus or train? Our claim in this book 
is that this has expanded in some interesting and intriguing ways for us and 
that this production of a public self is actually connected to our techniques of 
presentation when we walk outside, but is put into different registers and 
modes. If we think of our various media forms as extensions of our cul-
ture – and specifically extensions of how we conceive of what is public – then 
any display of ourselves through different media is a formation of a public self. 
These mediated versions of public selves have defined our public sphere in 
various ways for more than two centuries and perhaps with less intensity for 
centuries prior. Collectively, we have read newspapers and magazines which 
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have described the exploits of others. With more twentieth‐century technolo-
gies such as film, television, and radio, this description has become deepened, 
intensified, and made more representationally complete for us to construct not 
only a public sphere that makes sense and coheres, but also a collection of 
public individuals that we can identify, discuss, and critique in a relatively new 
way as if they are known to us.

What is now distinctly different is that collectively but in individualistic 
ways we negotiate a much‐shifted media and communication scape that pro-
duces quite different constitutions of public activity. In a sense, online cul-
ture, mobile media, and game culture which move between these spaces have 
produced an elaborate reconfiguration of what constitutes public and private 
space and activity. These changes have developed partly through what could 
be described as the “mediatization” of the contemporary moment. What we 
mean by mediatization is connected to the recent research on this area 
(Couldry 2014; Ess 2014; Lundby 2009, 2014), where different thinkers have 
expressed how various aspects of contemporary life – for example, politics 
and culture – are now seen through the lens of media which provides a form 
of legitimation and privileging of certain narratives and shared experiences. 
Our particular application of mediatization is to express how the formation 
of the contemporary self is now constructed and displayed through technolo-
gies and forms of expression that resemble media forms. In other words, we 
communicate through printed text, through images, through video and audio 
in a way that re‐constructs our identity through these various signifying sys-
tems. Playing games, texting, teleconferencing, video streaming and partici-
pating in Twitter, YouTube, Tumblr, Flickr, Pinterest, WeChat, and Reddit 
and a host of other forms of connecting and communicating with others has 
produced an environment where individuals are collectively producing very 
elaborate versions of themselves. We will explore this development of media-
tization further in Chapter 2 when we introduce the concept of intercom-
munication, which identifies the blending of media and communication as 
well as the highly mediated blending of different types of interpersonal 
communication.

To capture this constructed, fabricated, produced, and presented public self 
that goes beyond our past notions of a public personality or celebrity and 
becomes an elemental part of literally billions of people worldwide, we were 
drawn to a word and concept that expresses the very sense of the artifice of 
identity. The idea of persona best articulates this new technologically medi-
ated but naturalized identity that we inhabit individually and collectively. 
Although the term persona has a long history of use that we expand upon con-
siderably in Chapter 1, it is perhaps useful in this introduction to identify what 
persona is not, and thereby get closer to its value in understanding the way in 
which we engage and use online culture.

First of all, persona is not the individual.
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It has all the appearances of being an individual, but it is in fact the way an 
individual can organize themselves publicly. Persona is a projection and a per-
formance of individuality. This form of projection and performance is destined 
for some type of audience, some community and some collective. Thinking 
about how the collective is somehow part of this fabricated performance of 
individuality, identifies the second distinction that needs to be made about 
persona.

So, second, persona is not a collective.
This may seem an obvious point, but the distinction is important. Persona, 

in its appeal to a collective formation, embeds in its fiber the indexical signs of 
the collective itself. Persona then is essentially a way to negotiate one’s self into 
various collectives. Thus a politician produces a persona that is an attempt to 
embody the cultural meanings of what his/her electorate might think of as, yes, 
a good politician, but also the accouterments of ethnicity and identity and sta-
tus that will strengthen that appeal. The construction of persona individualizes 
this appeal to a particular collective. The complexity of this persona work is 
carried out by an individual in most cases, but as with politicians that are sup-
ported by political parties this persona work may be actually part of the job and 
responsibility of a campaign manager or press agent or secretary. For the other 
billions who are constructing online personas via social media platforms, this 
work  –  for, as we identify throughout this book, this has become a serious 
component of everyday labor that may or may not generate some sort of 
income or compensation – has become so normalized that it has blended into 
the flows of everyday life. In Chapter 2, and our final three chapters that pro-
vide exemplifications, we explore this kind of industrialized agency that par-
ticularly online persona expresses: where a contemporary individualized value 
is cultivated pandemically and relentlessly. In interesting and complex varia-
tions, a persona can inhabit a collective sense of self where a professional iden-
tity or a way of involving oneself in the games industry produces a formation of 
a persona across a shared group of people. Also, in some ways, contemporary 
persona identifies a new comfortability with inhabiting some configuration of 
a commodified self. This new constitution of public identity is often linked to 
celebrity.

And this insight underlines our third significant negative distinction: per-
sona is not synonymous with celebrity.

This differentiation between the use of celebrity and persona is important for 
a number of reasons. First of all, it has to be acknowledged that celebrities have 
been and still are one of the best ways to understand something like persona. 
They are an array of familiar figures that we have given collective identity 
monikers such as stars, superstars, icons, cultural leaders, and political leaders 
along with a host of other variations of these terms. Celebrity identity is also 
fundamentally attached to media forms. The collective knowledge we have 
about our famous people is dependent on their mediatization: we see them on 
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screens, we recognize their voices and mannerisms through similar technolo-
gies and we see them conveyed to us through third parties such as interviews 
and features in magazines or magazine‐like online fora. Moreover, celebrities 
are some of the best incarnations and examples of “industrialized agency,” a 
term that we are linking to the activity of persona construction and mainte-
nance that millions upon millions produce and reproduce in daily rituals of 
online behavior.

But the differentiation between the concept of celebrity and persona is use-
ful to understand. Persona, as a practice and as a formation of the public self, 
articulates a larger understanding of this move to mediatization, one that has 
become clearly more pervasive through the technological affordances of 
identity construction, sharing and “broad” and “narrow”‐casting that are now 
the commonplace and everyday features of social media use. Celebrity, 
despite its high visibility, is a subset of persona: in so many ways it articulates 
and expresses persona; but it needs to be underlined that persona goes well 
beyond the structures and experiences of celebrity. Celebrity is a particular 
formation of persona, one that from the now extensive analysis of its mean-
ing can be seen as very much connected to various powerful media forms 
that have similarities to online culture but clearly some historical 
differences.

As we explore this space of difference between celebrity and persona, we 
now arrive at another negative proposition about persona. Persona cannot be 
completely understood as a contemporary and online phenomenon: it has clear 
precursors in public identity formation.

The public personas of celebrity, for instance, have served as powerful pre-
cursors of online personas. From the early persona studies research, one of the 
important values of celebrity is to see them as pedagogical tools for millions on 
how to structure a strategic public identity (Marshall 2006, 2010). The previous 
two centuries have provided models of the relationship of media to public indi-
viduals that are valuable sources for our understanding of persona. In the nine-
teenth century, as Stephen Gundle’s (2008) work has revealed, the reporting 
and visibility of prominent individuals via newspapers and magazines origi-
nally helped produced the twentieth century’s relationship to glamor. Glamor 
itself can be read as an outward depiction of the self for public display and its 
movement from film and fashion celebrity icons in the nineteenth and twenti-
eth centuries into how individuals determined their own public comportment 
actually identifies the transformation of the public self, outside of the strictures 
of class and social position.

Delving further into precursors of the particularities of contemporary 
persona helps us shift from saying what persona is not to a more affirming and 
positive sense of what persona actually is and what this form of investigation 
allows us to explore. What is essential about persona is that it implies an 
interplay between the understanding of public and private.
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This exploration of where persona fits into the spectrum of public and pri-
vate is nuanced by investigating it historically. Persona is a Latin word and its 
precursor, prosopon, identifies that it was also a term employed in Ancient 
Greece and we analyze this in much greater detail in Chapter 1. What needs to 
be identified here from ancient history is that there has always been a play 
between what is depicted in the outside world  –  what we might call pub-
licly – and what is somehow kept in more private spaces. As Hannah Arendt’s 
work has underlined, Ancient Greek culture separated their domestic (oikos) 
sphere with different rules, orders, and etiquette quite markedly from what is 
presented in public (Arendt 2013 [1958]). The ancient Athenian citizen (it is 
always important to underline that this citizen was universally male and of 
course excluded other members [such as slaves] of the Athenian community) 
performed a public role and produced a relationship to politics and strategy 
that was quite distinctive and separate from the private world of the house-
hold – the domestic sphere as it was thought at that time. In other words, there 
was something discontinuous in the understanding of the personality of the 
individual from public to private and this was entirely acceptable (Arendt 2013 
[1958], pp. 28–30).

A cautionary reading of how individuality itself was thought of in different 
epochs and eras and the ways these differences were instrumental in trans-
forming the public stage of self‐presentation is necessary. Collective configura-
tions of dress styles – a public display of the self – in different historical and 
cultural settings may have depicted gender, ethnic, group, job, title, and social 
position differentiations. Through these techniques the public presentation of 
the self was often behind the guise of collective identities. One can read the 
traditional ethnic garb as fragments and regularly used components that 
became, by the nineteenth and twentieth centuries, ways in which the emerg-
ing nation and nation‐state could express its collective identity. The relation-
ship between collective and individual identity is complex and informs and 
layers our understanding of public and private.

Persona as a research focus aims to deepen understandings of the shifts and 
transformations of the relation between public and private as it is articulated 
through public displays of the self. The individual, through their constructed 
and displayed persona, serves as a complex mediating device that moves 
between the public and the private. What is fascinating in the current way in 
which online and social media persona is managed today is that we can actually 
observe, collect, and analyze these various ways that the personal develops, 
reforms, and reconstitutes over time. We can see the manner in which the inti-
mate, the private, the quasi‐public, and the micro‐public of friends develops, 
a term that will be unpacked in detail in Chapter 4. We can also discern the 
interconnections that produce an even wider public through the elaborate net-
work of sharing and exchanging that sometimes builds millions of viewers/
users/sharers that can on occasion establish the significant power of an 
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individual persona. YouTube stars such as JennaMarbles and HolaSoyGerman, 
among many thousands of others, embody through their personas this new 
form of celebrity‐like behavior.

This spectrum of public identity is a wonderful way in which people engage 
with others in the contemporary moment. However, this genuine beauty of 
pandemic persona work – what we could call the spread of both a new forma-
tion of a persona articulated through public personalization and a celebration 
of individuality in new collective formations – does have some more conflict-
ing consequences. So, personas are produced through corporately owned plat-
forms which require particular types of personalized information in order to 
become or remain profitable. In this book, we call the owners of Facebook, 
Instagram, Twitter, Tumblr, and other social media platforms part of the inter-
communication industry. With a certain brilliance, these companies have set 
up a way in which individuals can have the sense of sharing with others, but 
also generate massive amounts of data about themselves that these corpora-
tions can legally mine, analyze, and directly share with other interested corpo-
rations. As companies,

1)	 they have moved successfully into the territory of interpersonal communi-
cation as phone companies have done for more than a century;

2)	 they have augmented this with the capacity to collect, organize and shape the 
flow and connection of that interpersonal communication by providing 
the pathways for more mediated feeds that are structured into this flow of 
communication; and

3)	 they have worked to highly target the individual and algorithmically associate 
them with an array of further feeds that are essentially paid messages or 
what the legacy media industry would call advertising.

As much as persona is imbricated in these very sophisticated intercommuni-
cation industries, it is equally valid to realize that as individuals construct their 
personas, they are increasingly aware that their data has been organized and 
shared for economic gain. As researchers in this area, we see one of the key 
storylines of this book is that the study of persona is designed to assist groups 
and individuals in the ways that they can negotiate and strategize their online 
persona.

To both research persona and to aid in the strategies toward strategically and 
tactically constructing personas, we have embraced a few related research tra-
ditions as well as connected to the kinds of public/collective personas that have 
been privileged as public identity markers over the last few centuries. As much 
as this last sentence is filled with our new (but nonetheless very important) 
jargon, it identifies that we consider “action research” incredibly valuable in the 
future development of persona studies. Action research has been advanced 
and promulgated in education studies in particular as a way for researchers to 
both conduct research and to help the subjects of their research toward better 
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practices. As you will see in Chapters 5–8, we have explored a number of pro-
fessional and recreational identities and how they are reconstructed into per-
sonas online. Our interventions in these various activities is specifically 
designed to be useful and ultimately applied by individuals and professional 
associations as their professions become reconstituted by the work of online 
culture and the parallel work and transformations of the intercommunication 
industries which are always part of contemporary persona making.

Connected to this work on making groups and individuals more aware of 
their persona work, our study of persona is also designed to familiarize 
researchers with how we can both conceptualize the kinds of labor – emotional, 
tactical, collective, strategic, economic, esthetic, and design work  –  that 
persona entails. As Chapter 6 explores, the techniques of phenomenological 
and online “listening” (Crawford 2009) can be an effective way to make sense 
of the substantial amount of work individuals put into their online personas. 
Similarly, but with a different emphasis, our approach to persona highlighted 
in Chapter 7 is also to develop visual graphics of how individuals and groups 
connect and this visualization identifies the tangible evidence of how online 
persona works.

Investigating persona is complicated. Our book acknowledges this complex-
ity. First, it does so in terms of an awareness of how the historical constitution 
of persona is essential for understanding the contemporary online transforma-
tion. Second, it privileges the ways that persona’s strategic and public individu-
ality is in constant negotiation with the economic structures that now shape it 
in new directions in online and social media contexts. And third, we acknowl-
edge the equally significant understanding that constructing personas is rela-
tional with others’ efforts at constructing personas. Persona as a meaning 
system is dependent on what could be called prosopographic relations 
(Marshall, Moore, and Barbour 2015). Prosopography is derived from history 
of place and persons and literally means study of “an individual’s life/career” 
from a close study of the “collective biography” (OED Online 2018) It is a study 
of the personal through various ways dress, documents, comportment, and 
objects established the relations of power and influence within a particular 
community or village. In a sense, our current work on persona is to investigate 
the strategies and the relational significance of strategies in the contemporary 
moment – with a full acknowledgment and genuflection to the millennia of 
persona construction in different contexts and structures of both communica-
tion and power.

This has been an exciting book to research and write and, we hope, an equally 
exciting book to read. Its subject matter identifies a transformation that builds 
from human history and its structure of public comportment, and translates 
that into the highly mediatized and screen‐oriented contemporary and perva-
sive public persona. Each of the chapters has a clear objective in its revelation 
of persona and the value of persona studies. Given the relative newness of the 
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intellectual project, there is a particular logic in reading the chapters sequen-
tially as the early chapters conceptually inform our applications in the later 
chapters. To give you a sense of this logic, this introduction will try to identify 
the significance of each chapter and their relationship to each other from 
beginning to conclusion.

Chapter 1 works through how persona can be conceptualized and draws pri-
marily on how past research and historical work can inform this contemporary 
configuration of public identity. It begins with a reading of the contemporary 
way in which strategic public identities have been built and expressed in online 
culture. We acknowledge a cultural studies approach around both tactic and 
strategy and how this “art of making do” (Fiske 1989, pp. 25–29) describes the 
way individuals working in new collective and sharing configurations develop 
strategic and publicly directed personas.

From a cultural studies’ inspired approach, the chapter then integrates key 
words and concepts into the investigation of the meaning and significance of 
persona. To make sense of these contemporary iterations, we move back in 
time and theory and integrate first the value of the ancient Greek and Roman 
meaning and deployment of the concept of persona and identify how this mask 
of identity is a useful path to explore our contemporary information and com-
munication‐technology rich present.

The chapter then works through the related central theoretical traditions 
and key thinkers that have used persona directly – such as Jung – and others 
such as Freud who have implied the divides between different levels of identity 
formation. We also acknowledge the imagistic movement around persona that 
emerged at the beginning of the twentieth century in literary movements asso-
ciated with Ezra Pound, and to a lesser degree T.S. Eliot, as writers attempted 
to produce entities to express internal meanings of the self outwards.

Central to our use of persona is its connection to performance studies, spe-
cifically how the everyday was reconfigured by Erving Goffman (1959) into an 
expression of presentation. Important terms such as “frame,” “frontstage,” 
“backstage,” and many others express the sociological dimension of our per-
sona work and construction as a collective reading of the public self that is 
connected via Goffman to the social theories around symbolic interactionism. 
The chapter concludes by extending and linking Goffman’s approach to the 
emerging presentational media and cultural regime that is shaping a wider 
dimension of the personalization of presentation. Some of these personaliza-
tion processes are linked to notions of individuality and public expression that 
have developed in particular ways for the last forty years and longer: celebrity 
culture, we argue has served as a pedagogical resource for the shaping of this 
wider and now online presentation of the self publicly.

As much as Chapter 1 integrates the historical and theoretical antecedents of 
persona studies into the contemporary moment, Chapter 2’s focus is specifi-
cally on an interpretation of how online culture is forming this new generative 
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development of a mediatized public identity that is literally coursing through 
the technological and communication veins of the world’s many diverse cul-
tures. Entitled the “Contemporary Significance of Persona,” it highlights cer-
tain recent analytical frames to interrogate the widespread phenomena.

Other concepts and terms circulate around and inform our work, but per-
haps none is more central to the explorations in this chapter and beyond than 
the relatively new term directly derived from our work on persona, intercom-
munication. This term captures both the industrial quality of how people are 
organized into platforms and applications through social media use and the 
multiple levels of media, communication, and exchange that contemporary 
online culture siphons through the individual user. Intercommunication also 
provides the pathway for the chapter to explore the surveillance culture that is 
produced by these same platforms and their multiple redeployment back into 
economic, advertising, and marketing models of identity and exchange. Certain 
theorists are integrated into this study of the contemporary concept of persona 
including situating Foucault’s work on the panopticon (1979), Deleuze’s “socie-
ties of control” (1992), McLuhan’s now dated but reinvigorated notion of the 
“global village” (1989), along with the recent scholarship of Alice Marwick 
through her exploration of status and influence in Silicon Valley and microce-
lebrity (2013), and Alison Hearn and Stephanie Schoenhoff ’s provocative cri-
tique of the “influencer” culture (2015).

Chapter 3 – entitled “Intercommunication and the Dimensions and Registers 
of Persona” – provides an expanded toolkit for the investigation and analysis of 
persona. It first explicates persona via intercommunication into specific ele-
ments – that online and intercommunicatively constructed persona is an indi-
vidualized, interpersonal, indexical, and internetworked aggregated entity 
that is shaped by this particular industrial model as well as by the activities of 
social media participants. From this basis, Chapter 3 then works through the 
registers of persona – in other words, the prominent patterns with which peo-
ple present and perform their public identities online. We have grouped these 
under professional, personal, and intimate registers. Augmenting this analysis 
are the five dimensions of persona, the first four of which are the public, the 
mediatized, the performative and the collective dimension of persona. The 
fifth dimension of persona for analytical purposes is what we have labeled the 
ugly neologism, VARP, which stands for the value, agency, reputation, and 
prestige dimension, an essential component that through its monitoring and 
internalization of value shapes billions and their constructing their public 
identities online.

In Chapter 4, we focus on the collective constitution of public persona par-
ticularly as it has manifested itself via digital networks. Persona, as we have 
tried to define it, is the movement of the individual into the collective, but 
intriguingly persona is neither individual nor collective. This chapter works 
through the new logics of this identity and the differing and transforming 
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possibilities for individuals as they negotiate identities that generate value for 
an elaborate intercommunication industry that is also actively generating per-
sonas. As much as for us as players and participants in the various social media 
platforms as it is for the corporations who have provided the platforms for our 
forms of play and public identity construction, persona is a “quasi‐object” and 
not a subject: this form of object  –  borrowing from Latour (2005) for this 
insight and extension in our understanding of persona – produces forms of 
mediation in the social. The individual can produce “micro‐publics,” but it 
always has to be acknowledged that this form of production of the public self is 
also generating other versions of the public self that are used for quite different, 
but sometimes related directions. The data of the public self is something that 
the individual can attempt to monitor their use – what is called sous‐veillance 
(Mann 2004) – and also work to intervene in that form of monitoring. The 
complex combination of our willing acceptance of self‐monitoring through 
social media and wearable applications is a fascinating reconstruction of what 
our new collectivized self can be, and how our data produces multiple personas 
for different social and economic ends. The desire to make oneself into what is 
called a microcelebrity is a prominent way in which some individuals attempt 
to play in this space of identity for their apparent gain, while others work to 
block, hack, and transform the produced identities. Our persona work is real-
izing that these forms of public display of the self are data clusters, sometimes 
aggregated, sometimes linked to audience‐like micro‐publics, sometimes sold, 
sometimes visualized for different ends and goals, but always identifying the 
wider activities and engagement that persona identifies and our research into 
its quasi‐object status reveals.

Chapter 5 is our “methods” chapter as it charts the techniques that we have 
privileged and employed in our own studies of persona. As you might expect, 
some of the concepts and terms that we have used in the previous chapters that 
established the theoretical and conceptual dimensions of Persona Studies reap-
pear and are situated in our move toward application. Our hope is that these 
analytical approaches can be adopted by others as they move into exploring 
persona in more detail.

Given the nature of persona – that it is something that we all employ for our 
negotiation into more visible and apparently public worlds – the chapter first 
acknowledges there is a need to see some of our work inspired by “auto‐eth-
nography.” Our approach expands from this base of insight and acknowledges 
the values of ethnographic techniques, but what we privilege is an approach to 
persona construction that is self‐reflexive. To capture that direction, we have 
called our technique of engagement first person action research where 
through deep analysis the exploration of the managed persona of the researcher 
provides the entry into the layers of digital construction, the connection to 
friends and followers, and the cross‐connection with the interconnection of 
networks and webs that reflect back on how we as individuals would like to 
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manage our online selves better and with greater clarity. This method in our 
work has also been linked to interpretative phenomenological analysis 
(IPA) (Smith, Flowers, and Larkin 2009) where open acknowledgment of active 
interpretation of actions by both researcher and subject is developed in the 
deep description and is the basis of our close study in Chapter 6. Our use of IPA 
is naturally with quite small samples and is located first within a deep under-
standing of the context of any individual’s activities in constructing persona. 
Second, our IPA work integrates a reading of online activity and its persona 
creation that goes beyond observation into what Crawford (2009) calls “listen-
ing”  –  a combination of text, image, deployment, and the interactions that 
occur through and by individuals online. From that processual and interpretive 
foundation, this IPA method moves to in‐depth and unstructured interviews 
that assist our interpretation of what the individual is attempting to construct 
through their persona work. This research technique is also connected to sec-
ond‐person action research, where we have managed others as they reported 
on their online persona work, but also talked and developed and exchanged 
how they were shifting their approaches to restructure their online persona 
partly as a result of our own surveys and workshops. This approach we have 
privileged in our current and future studies of professional personas and is 
dealt with in greatest detail in Chapter 8.

The chapter outlines a method we call prosopographic field studies or PFS 
and it has been extended into visualizing the social networks that personas are 
imbricated in both developing and maintaining. PFS starts with building the 
data about the interrelations of a sample population and how they establish 
roles, positions, and power hierarchies through their forms of public displays. 
It is designed to adapt this historical research tool to the study of both persona 
in history, but also extended to close studies of collective persona construc-
tions and relations in online cultures and communities. Our final method 
explored in Chapter 5 is information visualization of our networked selves. 
Applications are now available to provide ways to show relative interactions of 
particular online personas and thereby establish the way that networks shape 
and convey public identity.

Chapters 6–8 are our applications of our methods to provide some exciting 
new persona studies research. It is our efforts at bringing the concept, theories, 
methods, and approaches into clear case studies and applications. Our work is 
exploring persona construction that has developed online and in many ways 
we are seeing the negotiation and blending of online and offline identities in 
this work.

In Chapter 6, we explore the fringe artist persona and how they have con-
structed their online identity. Building from the contentious and powerful “art-
ist persona” that has historically positioned a spectrum of artist practitioners, 
the chapter maps how artists engaged in activities such as tattooing, craftivism, 
and street art actually produce a persona in this public and publicity‐centric 
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world of online connection. The challenges of constructing registers of perfor-
mance of persona are some of the most interesting elements of this work as the 
artists practice sharing and concealing aspects of their identities.

Chapter 7 tracks the long history of the affordances of games for experiment-
ing with persona. It considers the tools that games have provided for circulat-
ing player personas in particular communities. The chapter then examines the 
impact of social media on the distribution of games across personal comput-
ers, dedicated consoles, and mobile experiences and the means by which these 
networked public platforms have allowed for the expression of a self as a player. 
It looks to the contested nature of the “gamer” and examines the dramatic 
transformation of contemporary games culture. The chapter charts the pro-
gression of the industry‐related persona, emerging from the user‐generated 
community of games modification and leading to the rise of “indie” games, not 
as a brand but a particular expression of a player experience outside of nar-
rowly defined and heavily regulated genre boundaries. The indie game devel-
oper persona, is considered as part of a cultural expression of persona, as a 
“gameur,” which is symbolically linked to combatting toxic gamer culture and 
the provision of non‐normative game experiences by developers who are not 
constrained by the predictable demands of a mass media industry.

Chapter 8 provides a study of professional personas and how online culture 
presents challenges to the construction of an identity, the meaning of a particu-
lar position or job, and the way orbiting communities are also transforming 
what we think of as professions. It investigates the profession of lawyers, doc-
tors, and academics predominantly and how they perform and navigate the 
perturbations of professional public identity in their online reconfigurations. A 
VARP analysis guides our professional persona analysis in the chapter and 
helps explain the shifting value and agency that are shifting our professions and 
their public presentations/performances of their positions.

This book represents a culmination of research into persona as well as a 
launching point for others to take these ideas and explore many other construc-
tions of public identity. Although certainly not a requirement of reading this 
book, it makes sense to get the background fully in place by working through the 
concepts, new terminology, and ultimately the methods. This background is the 
material that will be nuanced as this field advances and we are encouraging all 
interested readers and researchers to engage and debate with our approaches on 
this strategic and now pandemic online identity we call persona. To further 
facilitate this exchange and research collaboration as well as recognize that we 
are building a field of study, the end of our book is not just the concluding chap-
ter, but also a glossary of the terms we have generated as well as repurposed for 
our investigation of persona studies. You will also notice that words that are in 
the glossary are highlighted in their first usage in the text to help you navigate 
effectively through our work on persona and its contemporary transformations.
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