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Introduction

Maybe you already have your own Web site and you're
not quite satisfied with it. Or perhaps you’re still in the
planning stages and want to know what you can do to
make your site as good as it can be. You've been to Web
sites that have all the bells and whistles, and you
wouldn’t be human if you weren’t just a wee bit envious.
Well, now you can have it all too. In Building a Web Site
For Dummies, 4th Edition, | show you some of the best
stuff around, and I tell you just how to go about putting it
on your site.

About This Book

This isn’t just another Web design book. It's special.
Really. | set out to write the one book I'd want by my side
if | were looking to set up a really fancy Web site and not
break the bank doing it. | tracked down and tested zillions
of Web-site enhancements and selected the top of the
line to share with you. And I’'m honestly proud of the
results. I've authored or coauthored more than 20 books
on computers and the Internet, and this one is my hands-
down favorite.

It’s full of things you’'re sure to love. It's packed with fun
stuff, but it's got plenty of serious stuff, too, like how to
get past the hype and really make money through your
Web site. You’ll wonder how in the world you ever got
along without having these features on your Web site.



How to Use This Book

Keep this book next to your computer and never lend it to
anybody. It’s far too precious for that. Make your friends
buy their own copies. If you need to make space on your
bookshelf, throw away anything else you own to make
room for it. When you travel, take it with you. Hold it in
your arms at night and tell it how much you love it.

Each chapter is a stand-alone entity. (Don’t you just love
that word?) You don’t have to read the whole thing, and
it’s a rare person who will read the book from cover to
cover right off the bat. Go ahead — hit the table of
contents or the index and jump to the parts you’'re most
interested in. But don’t forget to explore the rest of the
book after you're done with the parts that excite you
most. You won't regret spending the time — you’ll find
wonders in every chapter.

Foolish Assumptions

| assume that you have a favorite Web-page creation
program — whether it's Dreamweaver, plain old Notepad,
or the UNIX-based text editor vi — and you know how to
use it. So when | say to copy and paste text or save your
file, you know what you need to do. Just in case you don’t
have a good Web-authoring program, | include sources for
some good HTML editors in this book.



Conventions Used in This
Book

It's all organized; | promise. Even though it’s rather
plebeian compared with finding free content for your site,
lots of people worked very hard to make sure that this
book follows some straightforward rules and
typographical conventions.

Code listings, of which there are plenty, look like this:

<HTML>
<HEAD>
<SCRIPT>
</SCRIPT>
<TITLE>
</TITLE>
</HEAD>

HTML elements in this book are in uppercase, and their
attributes are in lowercase, as in this example:

<INPUT type="hidden” name="answer”
value="yes"”>

If the value of an attribute is in normal type, you enter it
exactly as shown. If it’s in italics, it's only a placeholder
value, and you need to replace it with a real value. In the
following example, you replace myownimage with the
name of the image file you intend to use:

<IMG src="myownimage”>



Whenever you see the URL for one of the top sites I've
tracked down, it appears in a special typeface within the
paragraph, like this: www.dummies.com. Or it may appear
on a separate line, like this:

www . dummies.com

How This Book Is
Organized

This book is divided into six parts. | organized it that way,
with a little help from the folks you see in the
Acknowledgments. You did read the Acknowledgments,
didn’t you? Don’t tell me that you’'re the kind of person
who reads the Introduction but doesn’t read the
Acknowledgments. Please tell me that you didn’t miss the
Dedication, too?

Each part has chapters in it. And each chapter has
headings and subheadings. All the sections under these
headings and subheadings have text that enlightens the
heart and soul. Here, take a look.

Part I: Building Your First Web
Site

Part | spills the secrets of how to plan a successful site
from the ground up. It tosses in a quick refresher course
in basic HTML, then goes into more depth with some of
the more advanced approaches such as tables and
frames. Toss in a look at WYSIWYG site creation and some
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advice on getting your material on the Net, and you're
ready to transform a bunch of Web pages into a coherent
Web site.

Part 1l: Building Better Web
Pages

Part Il introduces you to Cascading Style Sheets, and
different ways to add images and forms to your site.

Part llI: Adding Frills and
Fancy Stuff

Part Ill gives you a ton of ways to make your site work,
look, and sound great. This part demystifies JavaScript
and DHTML (Dynamic HTML), then it covers the different
ways that you add new features like blogs to your Web
site and shows you where to get great multimedia.

Part IV: Making Money

Part IV takes a look at making money from your site. It
explodes the myths about Internet income and shows you
how to really make a profit, how to get a credit card
merchant account, and how to work both ends of the
affiliates game.

Part V: The Part of Tens



Part V is The Part of Tens. Well, it just wouldn’t be a For
Dummies book without The Part of Tens at the end, right?
This part comprises three chapters, so you've got 30
extra bits here that tell you all sorts of wonderful things,
like where to go for Web-site design advice and ways to
add value to your site.

Finally, at the end of the book is a glossary of all the tech
terms that might otherwise leave you baffled.

Icons Used in This Book

The icons in the margins of this book point out items of
special interest. Keep an eye out for them — they’re
important.

Hr

@ Psst! Listen, pal, | wouldn’t tell just anybody about
this, but here’s a way to make things a bit easier or
get a little bit more out of it.

i
T Wb,
=iy

O/ Time to tiptoe on eggshells. Make one false step,
and things can get pretty messy.

e

=

‘e’ You don't really need to know this stuff, but I just
like to show off sometimes. Humor me.

MER
./ ; & \.

@ Well, of course, it's all memorable material. But
these bits are ones you’ll especially want to keep in
mind.



Where to Go from Here

Well, keep turning pages, of course. And use the material
to make your own Web site the hottest thing there ever
was.

One of the hardest parts about getting this book together
was categorizing the material in it. Many times, a Web
site add-in could’ve been slotted into a different chapter
than the one it ended up in because it had multiple
features or attributes. So when you’re visiting any of the
sites that | mention in this book, be sure to take a good
look around. A site that has a great chat room might also
have a fine affiliates program. One that offers a good
series of Java applets could have some solid tutorials on
Web design. A site that has good information on
dedicated servers may have the best e-commerce
solution for you. | encourage you to browse up a storm.

Additionally, you can go to this book’s companion Web
site, at www.dummies.com/go/buildingawebsitedefd,
where you can find links to many of the sites discussed in
the book.
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Part |

Building Your First Web
Site

The 5“1 Wave By Rich Tennant
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 evposad o some vava HTML code. T yaust have
pccidentally flached across his screen from the server.”

In this part .. ..

| start off by covering all the things you need to know
to put together a Web site. Chapter 1 shows you the
differences between a random bunch of Web pages
and a coherent Web site, while Chapter 2 is a quick
refresher course in basic HTML. Chapter 3 goes into
some more advanced areas like tables. Chapter 4
shows you how to use a WYSIWYG editor to visually
design your pages. Finally, Chapter 5 gives you



everything you need to know about different Web-
hosting options.



Chapter 1

Planning for Good Site
Design

In This Chapter
Determining your site’s purpose
Analyzing the audience
Appealing to visitors
Keeping your site lean

People argue about what the number-one factor in quality
Web site design is, and they probably always will. Some
say great graphics are the key. Others say worthwhile
information is everything. Still others think that ease of
use is the most important factor. I'm not so sure that
there’s such a thing as a linear ranking for these kinds of
things. After all, a good-looking site that doesn’t work well
is useless. A site with a combination of good content and
lousy graphics is nothing to crow about either. This book
shows you how to do it all and how it all fits together to
make a Web site that’s actually worth visiting. If you want
to get the basics of Web page structure down pat, check
out Chapters 2 and 3 on HTML; for the lowdown on
graphic design, make sure you spend some time with
Chapter 7.

In this chapter, | walk you through the fundamental things
you should consider as you create your Web site. And at
the end of the chapter, | give you four basic rules for



creating Web sites that work. Take 'em with a grain of salt
— remember, you're the ultimate judge.

Drafting a Plan

Are you publicizing a political candidate? Trumpeting your
favorite cause? Looking for a job? Selling shoe polish?
Notice the verbs in each example. They're the key factors
in determining your site’s purpose, as opposed to its
topic.

What do you want to
accomplish?

Just having a topic isn’t enough — you need a purpose,
too. The topic is merely what the site is about; the
purpose is what the site does. Say, for example, that you
want to create a site about penguins. Okay, that’'s a nice
starting point. You like penguins — they’re cute, unusual,
and pretty interesting; many people share your interest in
them. But why do you want to create a Web site about
them? Do you have something to say? Do you have
information to give, an opinion to share, or a particular
point of view that you want to put across?

You don’t need to have a PhD in aquatic ornithology to
create such a site. Maybe you just like funny-looking birds
that swim. But you still need a purpose, or the site just
won't work out in the long run. Perhaps you spent ages
plowing through the search engines, and you’ve gathered
together the world’s greatest collection of penguin links.



But why did you go to all that trouble? What’s your
purpose?

If the purpose for creating a penguin site is for your own
personal enjoyment, you really don’t need to do much
with the site. In fact, you can just create a Web page on
your own hard drive or even settle for leaving the links in
your Web browser’s bookmarks. If you do want your page
on the World Wide Web, however, you need to take into
account the needs of your potential visitors, as well as
your own needs for creating such a site.

Suppose you're putting your penguin page on the Web for
the purpose of sharing everything you know about these
birds with the world. How does that purpose change your
approach to site design? You need to include more on the
Web site than a bare list of links, for one thing. Everything
you do with the site must help people understand its
purpose. If you're setting up your own domain name, for
example, you want to pick one that clearly describes your
site’s content — such as www.penguinfacts.com. (Grab it
quick — it still wasn’t taken at press time.)

The purpose of your site trickles down through each step
you take in creating it. You want the title of each page in
the site to specify how it supports the site’s purpose. The
textual content of each page needs to lead naturally into
some specific aspect of the topic that furthers your goal.
Each graphical image must be just the right one to drive
home or emphasize a critical point.

Who do you want to reach?

Who are the people you expect to visit your site? What
geographical or cultural groups do you want the site to
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