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Chapter 1: An Overview of Voice Acting: Just the
Basics

Being_a Voice Actor: More Than You May
Expect

Knowing_what it really means
Getting_your voice ready
Figuring_out your role as voice actor
Digging_into the script
Starting_your own business

Making_a Demo

Uncovering_a script
Hitting_record

Finding_Your Way through Audition Land

Touting_yourself
Knowing_how to audition

Working_in Your Home Studio

|dentifying_what you need
Recording,_editing,_ and mixing
Getting_your product to clients

Chapter 2: Finding_Your Voice: How You Fit into
Voice Acting

Eyeing_the Characteristics of a Voice-Over
Voice




Identifying What Goes into Being_a Voice
Actor

Naming_the basic skills you need
Examining_ some benefits of being a voice
actor

Assessing_Your Talents to See Whether Voice
Acting_Is Right for You

Going_over the important traits
Looking_inward to see whether voice
acting_fits you

Tuning_Into Your Signature Voice

Finding_your signature voice
Seeing_yourself in your signature voice

Chapter 3: Training_Your Voice

Caring_for Your Voice

Focusing on the physical aspects
Conserving_your voice
Avoiding_certain behaviors
Being_realistic

Aligning_Goals with Your Abilities and Working
to Improve Your Skills

Breathing: Focus on your diaphragm
Speaking_clearly: Good diction




Twisting_your tongue
Narrating: Read books aloud
Doing_character work

Going_With a Personal Voice Coach

Understanding_how a coach can help you
Knowing_your options for voice lessons
Picking_a coach

Starting_off on the right foot with your
coach

Getting_the Most from Your Training Sessions

Doing_your homework
Being_open to trying_new things
Accepting_constructive criticism

Exploring_Other Training_Options

Attending_industry conferences
Participating_in workshops or peer groups
Taking_classes via phone, Skype, or
webinar

Listening_to podcasts

Watching YouTube videos

Chapter 4: Understanding_Your Role

Saying Hello to the Real Person

Becoming_more conversational
Coming_across as real




Extending_authenticity

Meeting_the Narrator

Suspending_the audience’s disbelief
Telling_a story
Knowing_how the story ends

Listening_to the Announcer

Identifying_the two types of announcers
Grasping_the message

Pacing_your read

Selling_without sounding_like a
salesperson

Knowing How to Be a Spokesperson

Representing_the brand
Feeling_comfortable
Endorsing_with confidence

Learning_from the Instructor

Becoming_the expert
Speaking_with authority
Communicating objectives

Chapter 5: Interpreting_a Script and Finding_Your
Character

Analyzing_a Script: The Five Ws and How




Who you are playing

What you want to communicate
When the story happens

Where the story takes place
Why?

How?

Developing Your Character

Understanding_your role: Back to basics
Reading between the lines

Understanding Context

Building_a back story

Gaining_an appreciation for your
character in its relation to other roles
Identifying_the takeaway
Considering_the plot

Marking _Up_a Script

Choosing where to breathe
Adding_dynamic markings

Playing with Mood: The Tone

Understanding what tone is
ldentifying_elements that affect tone
Coloring_your words

Seeing_the connection between your
voice’'s tone and musical instruments




Selling_with Your Voice

Staying_soft
Going_halfway: The medium sell
Hitting_hard

Part Il: Creating Your Audio Résumé

Chapter 6: Deciding_ What Demos Are Essential

Discovering_Voice-Over Demos

Knowing_why you need one
Serving_potential customers at all times

Determining_ How Many Demos You Need

Releasing_yourself from self-imposed
limitations
Failing_to offer something_= lost potential

Setting_the Ideal Duration of a Voice-Over
Demo

Cooking_up a sample demo recipe
Working_with short attention spans
Breaking_up demos into bite-sized pieces

Inspiring_ldeas for Demo Subjects

Commercial
Telephony
Business or corporate narration




Audiobook narration
Character voices or animation
Trailers

Interactive

Other types

Chapter 7: Getting Your Script Ready for Your
Demo

Authoring_Your Own Script

Gathering_ideas
Putting_pen to paper
Determining_how many spots to write

Using_Preexisting_Material

Identifying_a good piece of material
Considering_copyrighted work
Locating_public domain material

Avoiding_Brand Names in Scripts
Practicing_the Different Types of Scripts You
May Encounter

Rehearsing by yourself
Rehearsing and researching_your script
Keeping_characters straight

Chapter 8: Recording_Your Demo

Are You Ready to Record?




Asking_yourself the right questions
Getting_ready before you make a demo

Choosing Your Approach

Taking_the DIY path
Working_with a professional producer

Using_Music in Your Demo: Yes or No?

Including_music in your demo
Steering_clear of music in your demo

Selecting Music for Your Recording

Considering_different styles of music
Finding_royalty-free music
Adding sound effects in your demo

Living_Up to Your Demos
Evaluating_ Demos for Updating

Avoiding_dates and times
Being_careful about music selections
Recognizing_your voice age

Making references to pop culture
Adding_new work
Getting_permission to use work
Replacing spots

Part 1ll: Auditioning_and Finding_ Work




Chapter 9: Marketing Yourself and Promoting_Your
Work

Creating_an Impressive Web Presence

Building_a personal website
Marketing_on social networks
Optimizing_for search engines
Considering_paid advertising

Utilizing_a Voice Acting Marketplace Website

Seeing_how these sites can help you
Naming_some of the available sites
Filling_out your profile

Uploading your demos

Considering_Visual Branding

Selecting_your brand’s name
Adding_a photo or image
Designing_and creating_a logo
Coming_up with a tagline
Picking_colors

Drumming _Up Your Own Business: Network
Your Way to Success

Visiting_recording_studios

Connecting with casting_directors
Reaching_out to talent agencies
Partnering_with other voice actors
Attending_local meet-and-greet events




Offering_your voice to complementary
service providers

Using_your demo

Generating_local publicity
Sponsoring_an event

Joining_Professional Associations
Following_Up with Your Past and Prospective
Clients

Calling_on prospects

Asking_for referrals and testimonials
Gaining_public acknowledgement in other
ways

Chapter 10: Uncovering Voice Acting_Jobs

Finding_and Reviewing_Job Postings

Knowing_what to look for in a job posting
Spotting_vital project information before
an audition

Researching_and Evaluating Job Opportunities
before Auditioning

Selecting_your auditions

Making_sure the project is in line with
your personal beliefs and convictions
Investigating_unfamiliar brands
Paying_attention to the pay
Understanding_the script




Chapter 11: Auditioning_101: Just the Basics

Identifying_ What You Need to Know from the
Get-Go

Recognizing the Differences between In-
Person and Online Auditions
Downloading_the Script

Doing_Your Research: The Script and the
Client

Rehearsing_the Script

Phrasing
Timing
Characterization

Achieving_Success during Your Audition
Slating_Your Name

Giving_a good first impression with a slate
Identifying_the main benefit to slating
Knowing_the different ways to slate

Getting_a Callback

Thinking beyond the Audition

Modeling_ What Other People Who Book
Reqgularly Do in Your Auditions
Reflecting_ on Why You May Not Win an
Audition

The right equipment
Desire
Ego




Chapter 12: Auditioning_in the Virtual World

Following_the Steps for Auditioning_Online

Step 1: Creating_an online account
Step 2: Locating_jobs

Step _3: Reviewing job postings
Step 4: Downloading_the script
Step 5: Replying_to a job

Step 6: Getting_a response

Recording_Your Custom Demo
Submitting_a Dry Audition
Protecting_Your Auditions

Watermarking
Fading_in your audio

Naming Your Audition File
Preparing_the Proposal to Accompany Your
Audition

Researching_the client

Looking_at the pieces of the proposal
Personalizing_the proposal
Becoming_relevant to the client
Reassuring_the client
Handling_parting_words

Quoting_for the Job
Taking_Care with Each Submission

Proofreading_your proposal




Uploading_the correct audio file
Verifying_your quote is accurate
Submitting_it and forgetting_it

Chapter 13: Auditioning_in the Real World

Making_a Great First Impression

Dressing_for success

The microphone hears all
Choosing_quiet clothing
What not to wear

Heeding_Some Tips for Professionalism

Mute the mobile phone
Showing_up on time
Following_the list of don’ts

Interacting_with the Recording_Equipment

Microphones
Headphones
Music stands
Pop filters

Interacting_with the Casting_Director

|dentifying_the casting_director’s job
Giving_you direction

Asking_you to sound like someone else
Maintaining_eye contact




Having_Fun While Building_Relationships

Letting_the real you shine through
Engaging_the staff
Leaving_on a high note

Part IV: Setting_Up Your Voice Acting Business

Chapter 14: Working_after You've Booked a Voice-
Over Job

Understanding_the Hiring_Process

Working_in an online voice-over
marketplace

Working_in an in-studio environment
|s the customer always right?

Check your ego at the door

Communicating_with Your Client

Setting_the tone
Understanding_expectations
Keeping_lines of communication open

Reviewing the Full and Final Script

Evaluating the script

Determining_how much work there is
Should you charge for audio editing?
Asking_any questions you have about the
script




Finalizing_ the Agreement

Viewing_the job offer
Accepting_the work agreement
Signing_a nondisclosure agreement

Planning_for Contingencies

What to do if you're sick
What to do if you're on vacation
What to do if you're too busy

Working_On Multiple Jobs at Once

Managing_your workload
Prioritizing_projects
Outsourcing_editing

Chapter 15: Getting Paid for Your Work

Making_Money Doing_Voice Acting
Quoting_Your Pricing

Determining_your method of quoting
Recognizing_billing_cycles
Saving_time with a rate sheet
Negotiating_your quote

Receiving_ Payment: Cash, Moolah, Dinero

Opening_a business bank account
Setting_up a PayPal account




Managing_Invoices

Handling_purchase orders
Issuing_an invoice
Grasping_payment terms

Collecting_on Overdue Invoices

Chapter 16: Nurturing_Your Business

Keeping_Everything Organized

Managing_your clients, day to day
Going_with a web-based, dedicated work
calendar

Keeping_a task list

Organizing_your contacts

Tracking_your work and being
accountable

Marketing_your services

Getting_an Agent

Knowing_what an agent can do for you
Finding_an agent
Approaching_agents

Going_Alone As Your Own Agent

Thinking like an agent
Deciding whether to audition
Making_the auditioning_process more fun




Building_a Winning_Team with Professional
and Advisory Support

Finding_legal representation
Hiring_an accountant
Connecting_with business advisers

Looking_at whether a Union Is Right for You

Getting_up to speed on the union
Identifying_the unions you can join

Part V: Establishing_Your Home Recording_Studio

Chapter 17: Creating_Your Own In-Home
Recording_Studio

Constructing_Your Home Recording_Studio

Selecting_a room
Soundproofing_your room
Making_it comfortable

Considering_Start-Up _Costs
Stocking_Your Studio

Recording_with your computer
Recording with an audio interface
Selecting_a microphone
Recording_and editing_software

Grabbing_the Last-Minute Accessories




Downloading_iTunes for the Mac and PC
Filtering_pops with a pop filter
Listening_with headphones

Backing_up your work with an external
hard drive

Chapter 18: Understanding_the Recording_Process
a Little Better

Eyeing_the Recording_Process: What Exactly
Happens

Indentifying_the signal flow
Opening_a new recording session

Defining_Important Studio Terminology
Positioning_the Microphone and Script Stand

Finding_the sweet spot on a microphone
Using_a stand to hold your script

Hooking _Up Your Equipment
Your Work Pays Off: Time to Hit Record

Doing_your first take
Doing_multiple takes
Listening_back

Chapter 19: Editing_and Mixing: Getting_More
Advanced

Getting_to Know Your Editing_Tools




The selector
The grabber
The trimmer
The zoomer

Editing_a Voice-Over

Editing_dialogue
Editing_out breaths
Replacing_automatic dialogue

Focusing_on Sound Editing

Including_sound design
Using_sound effects

Mixing_Your Voice-Over

Planning_your mix
Building_your mix

Getting_Acquainted with Production
Technigues and Tools

Frequencies

Reduce dynamic ranges

Increase dynamic ranges
Creating_space with reverb and delay
Pitch processing

Noise reduction




Chapter 20: Recording_the Finished Product

Cracking_the Artistic Direction during
Recording

Receiving_conflicting_or contradictory
direction

Deciphering_ ambiguous direction
Handling questionable and offensive
vocal direction

Looking for clues when the artistic
direction is lacking

Directing_Yourself When You Record Your
Voice

Understanding what self-direction is
Being_your own director

Listening_to the Finished Product

Chapter 21: Delivering_the Final Product

|Identifying_Best Practices for Sending_Audio

Handling file formats
Naming_ files
Zipping files

Sending Files: The How-To

Emailing_files to your client
Using_a file-sharing_website




Uploading_your audio with FTP programs
Recording_live sessions with ISDN

Doing_What It Takes to Get Approval

Doing_small edits

Making_major revisions and knowing
whether to charge or not

Receiving feedback

Part VI: The Part of Tens

Chapter 22: Ten Reasons You Should Regularly
Audition

Keeps You in Good Form

Provides You with a Diverse Array of Copy_to
Experiment with and Interpret

Stimulates Your Voice and Mind

Gives You a Platform to Strut Your Stuff
Exponentially Improves Your Job Prospects
Generates Networking Opportunities
Introduces You to New Areas of Interest
Helps You Spot Industry Trends

Validates the Need for Voice Acting
Renews Your Faith that Work Exists

Chapter 23: Ten (or So) Tips to Prepare for Voice
Acting_Jobs

Invest in Regular Vocal Training
Work with a Voice Coach
Practice, Practice, Practice




Have Self-Confidence

Avoid Being_Too Hard on Yourself

Be Selective

Set Achievable Goals and Realistic
Expectations

Listen to Demos of Established Voice Actors
Take Advantage of Every Free Resource You
Can

Cheat Sheet




Voice Acting For Dummies®

by Stephanie Ciccarelli and David
Ciccarelli

FWILEY

John Wiley & Sons Canada, Ltd.
Voice Acting For Dummies®

Published by

John Wiley & Sons Canada, Ltd.
6045 Freemont Blvd.
Mississauga, ON L5R 4J3
www.wiley.com

Copyright © 2013 by John Wiley & Sons Canada, Ltd.

No part of this publication may be reproduced, stored in a
retrieval system or transmitted in any form or by any means,
electronic, mechanical, photocopying, recording, scanning or
otherwise, except as permitted under Sections 107 or 108 of the
1976 United States Copyright Act, without either the prior
written permission of the Publisher. Requests to the Publisher
for permission should be addressed to the Permissions
Department, John Wiley & Sons Canada, Ltd., 6045 Freemont
Blvd., Mississauga, ON L5R 4J3, or online at
www.wiley.com/go/permissions. For authorization to photocopy
items for corporate, personal, or educational use, please
contact in writing The Canadian Copyright Licensing Agency
(Access Copyright). For more information, visit
www.accesscopyright.ca or call toll free, 1-800-893-5777.



http://www.wiley.com/
http://www.wiley.com/go/permissions
http://www.accesscopyright.ca/

Trademarks: Wiley, the Wiley logo, For Dummies, the Dummies
Man logo, A Reference for the Rest of Us!, The Dummies Way,
Dummies Daily, The Fun and Easy Way, Dummies.com, Making
Everything Easier, and related trade dress are trademarks or
registered trademarks of John Wiley & Sons, Inc. and/or its
affiliates in the United States and other countries, and may not
be used without written permission. All other trademarks are
the property of their respective owners. John Wiley & Sons, Inc.
is not associated with any product or vendor mentioned in this
book.

Limit of Liability/Disclaimer of Warranty: The publisher and the
author make no representations or warranties with respect to
the accuracy or completeness of the contents of this work and
specifically disclaim all warranties, including without limitation
warranties of fitness for a particular purpose. No warranty may
be created or extended by sales or promotional materials. The
advice and strategies contained herein may not be suitable for
every situation. This work is sold with the understanding that
the publisher is not engaged in rendering legal, accounting, or
other professional services. If professional assistance is
required, the services of a competent professional person
should be sought. Neither the publisher nor the author shall be
liable for damages arising herefrom. The fact that an
organization or Website is referred to in this work as a citation
and/or a potential source of further information does not mean
that the author or the publisher endorses the information the
organization or Website may provide or recommendations it
may make. Further, readers should be aware that Internet
Websites listed in this work may have changed or disappeared
between when this work was written and when it is read.

For general information on John Wiley & Sons Canada, Ltd.,
including all books published by Wiley Publishing Inc., please
call our distribution centre at 1-800-567-4797. For reseller
information, including discounts and premium sales, please call



our sales department at 416-646-7992. For press review copies,
author interviews, or other publicity information, please
contact our publicity department, Tel. 416-646-4582, Fax 416-
236-4448.

Wiley also publishes its books in a variety of electronic formats.
Some content that appears in print may not be available in
electronic books.

Library and Archives Canada Cataloguing in Publication Data
Ciccarelli, David

Voice Acting For Dummies / David Ciccarelli, Stephanie
Ciccarelli.

Includes index.ISBN 978-1-118-39958-3 (pbk); 978-1-118-41422-4
(ebk); 978-1-118-41423-1 (ebk); 978-1-118-41424-8 (ebk)

1.Voice-overs. 2.Voice actors and actresses — Handbooks,
manuals, etc. I. Ciccarelli, Stephanie II. Title.PN1995.9.V63C53
2013 791.4023 C2012-906677-X

Printed in the United States

12345RRD 1716151413

&

WILEY

About the Authors

Stephanie Ciccarelli is co-founder and chief marketing officer of
Voices.com. Immersed in the arts since infancy, Stephanie’s
formative years included classical training in voice, piano,
violin, and musical theatre. A love for the written and spoken



word and reverence for context and truth have prepared
Stephanie well to lead within the industry and inspire many
through her blog, VOX Daily. She graduated with a bachelor of
musical arts degree from the Don Wright Faculty of Music at the
University of Western Ontario and has found a unique way to
apply her education to the field of voice acting, bringing a fresh
perspective and voice to the industry. When she’s not spending
time with her husband David and their four children, Stephanie
volunteers her time consulting local organizations on social
media, singing, and connecting with other likeminded women
who positively impact in meaningful ways their families,
neighborhoods, work environments, and those around them.

David Ciccarelli is the co-founder and CEO of Voices.com, an
award-winning online marketplace, connecting clients with
voice-over talent. The unique blending of his audio engineering
background with his self-taught business savvy and website
development afforded David the creative freedom to pursue his
passion for innovation during the first dot com boom, and the
result catapulted him onto the scene as a pioneer in his field in
the early 2000s. His areas of expertise include customer
relationship management, search marketing, social media
marketing, and e-commerce, and he speaks regularly on these
topics at conferences in Canada and the United States. A
number of case studies regarding Voices.com’s growth and
rebranding strategy have been published and are used on
college and university campuses worldwide. David is an honors
graduate of the Ontario Institute of Audio Recording Technology
and an alumnus of the entrepreneurship program hosted by the
Ivey School of Business. When he’s not spending time with his
wife and four children, David serves as a volunteer for a number
of local organizations and manages his family’s philanthropy
and investment portfolio.

Dedication



To our family and the team at Voices.com.

Authors’
Acknowledgments

Stephanie: | thank Bill and Brenda Zadorsky, Ted Gorski,
Margaret Marentette, Teresa Vlasman, Nando Favaro, Michelle
[urman, Jennifer Moir, Karen Ann Schuessler, Susan Eichhorn
Young, and Jackalyn Short. Each brought me to new realizations
of my voice at different stages of my life and have nurtured me
through their patience, artistry, empowerment, care, and
sometimes brutal honesty as they served as my coach, mentor,
and friend.

David: To my teachers: Ron Hartviksen for showing me how art
and technology could be blended to create beautiful
masterpieces, and Bob Breen and Ken Trevenna from the
Ontario Institute of Audio Recording Technology for introducing
me to sound for motion pictures.

Stephanie and David: Before we even knew what to write, the
word was there and as such our words fell into place. The
journey of writing Voice Acting For Dummies reminded of us of
where we have come from and all the people who helped us
along the way. We wish to thank those who have been with us
through the thick and thin, and those who have blessed us with
support, encouragement, and words of wisdom spoken at just
the right time.

Thank you to our family and friends, specifically our parents,
grandparents, and those dear ones who have always believed
that we could achieve anything if we put our minds to it. Thank
you for understanding us and for loving us, for open arms, and
listening ears. Gratitude goes out to our staff at Voices.com with



special thanks to Lin Parkin for her tireless work helping us to
prepare our manuscript and for countless hours of editing.

We would like to thank our friends at John Wiley & Sons, Inc,
specifically our Acquisitions Editor Anam Ahmed, Project and
Copy Editor Chad Sievers, and our Technical Editor, audio
producer Marc Graue.

We also acknowledge the contributions of the late great Don
LaFontaine who had a big voice and an even bigger heart. Thank
you Don for your generosity and for leaving a legacy that will
live on in the hearts of voice actors around the world.

Thank you to our teachers during our formative years. So many
plant seeds into the lives of others and rarely see the fruit
firsthand. Know that the lives of those you teach are better
because of your efforts and that many go on to blossom and
yield fruit using the gifts you knew were deep within us.

We wouldn’t be where we are without the friendships and
fellowship of those in the voice-over industry. We hold a special
place in our hearts for friends who have helped shape how we
educate our customers. You know who you are. You’ve all
provided insight and perspectives into the art and science of
voice acting for which we are grateful. Thank you for walking
alongside us and for your ongoing support. A big thank you
goes out to our customers for motivating and inspiring us.
Without your encouraging words and thirst for knowledge, we
wouldn’t have written this book.

Publisher’s Acknowledgments

We’'re proud of this book; please send us your comments
through our online registration form located at
http://dummies.custhelp.com. For other comments, please



