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Introduction

Wine is a rich and complex field. Wine tastes like nothing else, it

has an amazing variety, and it brings people together at the

table. We could go on and on (and have in many of our Wine For
Dummies books) about wine, but all you want to do is enjoy a

nice bottle of wine with your friends and family occasionally.

That’s why we’ve put together this e-book on buying and

serving wine.

When you walk down the wine aisle of your neighborhood

grocery store or venture into your local wine shop, you may be

intimidated by the sheer number of bottles, the colorful labels,

and the foreign words. But with information gleaned from this

book, you can become more confident about trying and buying

bottles of wine.

Of course, you need to know what to do with the wine when you

get it home. Everything you need to know to serve wine is

covered here, from getting the cork out to serving the wine at

the right temperature to storing any leftovers.

As a bonus, we also tell you how to order wine in a restaurant

and participate in the presentation and pouring of the bottle.

With this book, you’ll be on your way to becoming a wine

connoisseur in no time.

What You Can Do In A Day

The goal of Buying & Serving Wine In A Day For Dummies is to
help you understand the basic characteristics of wine, choose a

good wine, and serve it with confidence. This book can help you


