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Introduction

Over the past few years, e-books have established a firm

position in the mainstream market: Amazon is now selling more

electronic editions than paperbacks, and in the United States,

net revenue from e-book sales has exceeded net revenue from

hardback sales. Whether you want to make your short stories

available to online shoppers, find an audience for your novel, or

sell a nonfiction book, the e-book world is ready and waiting for

you. You can even publish your e-book and spend no money.

Many authors are turning to self-publishing — and doing it well.

Publishing E-Books For Dummies holds everything you need to

know to get your e-book written, published, and marketed to a

worldwide audience.

About This Book

This book is the one that I wish had been on my desk four years

ago. I had to find out the hard way how to publish an e-book, by

tracking down bits and pieces of information online, trying out

different strategies, and making a fair number of mistakes. I’ve

collected in one handy location everything I know about e-book

publishing so that you can get your e-book in front of readers

with a minimum of fuss and expense.

This book is designed so that you can dip in and out. Every

chapter stands on its own, and you can use the table of

contents (or index) to find whatever you need to know right

now. I write in a down-to-earth, friendly style, as though we’re

chatting (over a pot of tea — I’m British) about your plans to

write and publish an e-book. I hope you’ll enjoy Publishing E-
Books For Dummies, but most of all, I hope that before long, I’ll

see your finished e-book on the virtual bookshelves.



Conventions Used in This

Book

To help you understand the information you see in this book, I

use a couple of simple conventions — bold text for characters

you type and italics to highlight definitions. (I explain these

definitions as we go along, too.) Every piece of HTML code and

every URL (web address) are presented in “old-.school”

monofont:

www.aliventures.com

Foolish Assumptions

I’ve made a few assumptions about you:

 You write English capably, and you aren’t seeking advice

on grammar, spelling, or sentence structure. You’ve

already written a few short stories or articles, though

you need a hand in completing an e-book.

 You’re comfortable with using computers, and you have

basic experience in using word processing and e-mail.

Though you definitely don’t need to be technically

minded, you need to be willing to try out new programs.

 You’re publishing your own e-book, under your own

steam. You may or may not be willing to hire freelance

editors, designers, or technical experts to help.

Of course, even if all these assumptions don’t quite fit you, you

can still benefit from Publishing E-Books For Dummies. Use the

table of contents (or the index) to find the parts or chapters

that apply to your specific situation. For example, if you’re

http://www.aliventures.com/


setting up as a contractor working with independent e-book

authors, you can find plenty of useful tips on formatting and

publishing e-books in Parts II and III.

How This Book is

Organized

Publishing E-Books For Dummies is split into six parts, and each

one is divided into chapters. The parts guide you through the

entire e-book publishing process, from your first inkling of an

idea to marketing your engaging finished product. Here’s the

lightning-fast tour.

Part I: Getting to Know E-

Books

Part I walks you through the basic tasks involved in publishing

e-books, giving you a quick overview followed by case studies

and success stories to inspire you — and to give you some

workable ideas of your own. You also get a few crucial tips for

writing your e-book — an important prerequisite to publishing

it.

Part II: Creating Your E-Book

Part II, which shows you how to turn your manuscript into an e-

book file, covers every step you need to take, from creating a

clean manuscript in Microsoft Word to producing EPUB, MOBI,

and PDF files. (Don’t worry if those file formats look like

gobbledygook now. I describe them in Part II.) This part also


